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FOUNDATION



FOUNDATION

√ Professional Skills and Ability

√ Basic Marketing in Place

√ Business Success

√ Persistence & Follow-Through



HEOB CONCEPT



HEOB CONCEPT

√ High-End

√ Outcome-Based

√ Definite Deliverables

√ Clearly Defined Purpose

√ Clearly Defined Structure



HEOB STRUCTURE



HEOB STRUCTURE

√ Higher-End Coaching

√ Workshops + Coaching

√ Teleconferences + Coaching

√ Series of Workshops/Training

√ In-House Program/Consulting



INFORMATION PAGE



PAGE CONTENT

√ What is this Service/Program?

√ Why this Service/Program?

√ Benefits and Advantages

√ Structure of Service/Program

√ Response Form



MARKETING ACTIVITIES



MARKETING ACTIVITIES

√ Networking

√ Publishing Articles

√ Social Media

√ TeleClasses

√ Presentations



MARKETING CAMPAIGN
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MARKETING CAMPAIGN

√ Message leads to Attention

√ Attention leads to Credibility

√ Credibility leads to Appointments

√ Appointments lead to Exploration

√ Exploration leads to Commitment



THE PURPOSE OF MARKETING?
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THE PURPOSE OF MARKETING?

TO GET
YOUR 

PROSPECTS
TO

SECOND 
BASE!



HEOB CHALLENGES



HEOB CHALLENGES

√ Clarity about Program

√ Clarity about Ideal Clients

√ Articulating the Value

√ Marketing Skills

√ Planning & Follow-Through



HEOB SUCCESS



HEOB SUCCESS

√ Better Client Results

√ More Fulfillment

√ Increased Income

√ More Word of Mouth

√ More Life Balance



THANK YOU!
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